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April Marketing Report

April 1 - 30, 2020
compared to the same period starting at March 2, 2020

ENGAGED USERS

APR 1 - 30, 2020: VOLUNTEER MAINE

Apr 1 - 30,2020 compared to Mar 1 - 31,2020
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— Engaged user — Action button clicks
NEW PAGE LIKES ENGAGED USERS REACH
APR 1 - 30, 2020: VOLUNTEER MAINE APR 1 - 30, 2020: VOLUNTEER MAINE APR 1 - 30, 2020: VOLUNTEER MAINE
28 960 18,345
M 115.4% 1 284.0% M 372.9%
POSTS
APR 1 - 30, 2020: VOLUNTEER MAINE
Apr 1 - 30, 2020 Mar 1 - 31, 2020
Post Created at Postreach Engagedusers Post engagement rate Likes Comments Shares
April 30,2020 186 9 5% 2 0 2
0 0 0% 0 0 0
M oo% M oo% M oo% M oo% M oo% M o%
Now's the time to no...
| April 29,2020 639 41 6% 5 0 5
0 0 0% 0 0 0
M oo% M oo% M oo% M 0% M o% M oo%
"It's an opportunity fo...
13,923 884 6% 263 8 122
3,980 199 5% 59 3 13
M 249.8% M 3442% MN27.0% 1 3458% I 166.7% 1 838.5%
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April Marketing Report

Apr 1 - 30, 2020 Mar 1 - 31, 2020
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How can local agenc...
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compared to the same period starting at March 2, 2020
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April Marketing Report

Apr 1 - 30, 2020 Mar 1 - 31, 2020
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April Marketing Report

Apr 1 - 30, 2020 Mar 1 - 31, 2020
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Apr 1 - 30, 2020 Mar 1 - 31, 2020
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ENGAGED USERS
MAINE STATE AMERICORPS ALUMS

Apr 1 - 30,2020 compared to Mar 1 - 31,2020

April 1 - 30, 2020
compared to the same period starting at March 2, 2020
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— Engaged user — Action button clicks
NEW PAGE LIKES ENGAGED USERS REACH
APR 1 - 30, 2020: MAINE STATE AMERICORPS ALUMS APR 1 - 30, 2020: MAINE STATE AMERICORPS ALUMS APR 1 - 30, 2020: MAINE STATE AMERICORPS ALUMS

8 239

A 33.3% M 1025%

POSTS
APR 1 - 30, 2020: MAINE STATE AMERICORPS ALUMS

Apr 1 - 30, 2020 Mar 1 - 31, 2020
Post Created at Post reach

April 30,2020 37
0

PN o%

"It's an opportunity fo...

April 15,2020 119
i
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M 1101%
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Apr 1 - 30, 2020 Mar 1 - 31, 2020
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Twitter - April 2020

W Analytics Homs  Twests Morew

28 day SUMMAry with changs over previous period

Twests

48 1655%

Twest impressions

28.1K +32.0%

Apr 2020 + 29 days so far..

Mentions

9 +125.0%

Profile visits

315 r24.0%

TWEET HIGHLIGHTS

Top Tweet camed 3 711 impressions

Members in @KVCAP's Firstd
@AmeriCorps program continue to get
things donel So far in April, on Tues./Thurs.
afternoons, 3 of their members have
distributed 435 meals to families during the
#COVID18 response. Well donel
#DisasterServe

#National ServiceResponds sl
First4AmeriCorps

pic.twitter. com/BOAINVF4702

w1 37 ez

| View Tweet activity Wiew all Tweet activity

Top Follower wiiowed by 1,850 people

e

F
Garrett Wilkin

iDgarretiwilkin  FOLLOWS YOU

Site Reliability Architect. Cerified AWS Solufions
Architect - Pro (9% & (Feb 15t 20191) Training to run
a marathon Oct 20201

View profile

TOp mention eamed 25 engagements

America's Service Commissions
-M: i@statecommission - Apr 13

We hope you can join us to celebrate
#VolunteerGeneration on 4/21!
(@AZGOYFF @CalVolunteers
@ServeColorado @ServeDC
@VolunteerFla @0DDresANYwhere
@Volunteerlowa [@KansasVolunteer
@ServeKY @volunteer_la @Mass Service
@VolunteerMaine @MC SConline
@ServeMN @Volunteeryall
@WVolunteerNH

w3 B4 wid

View Tweset

Top media Tweet camed 2 184 impressions

Essential service organizations are still
looking for volunteers! Maine Ready is the
State's new website to register for
emergency & disaster related volunteering.
Plus, agencies needing emergency
volunteers can post there, too. Visit Maine
Ready: maineready.org #COVID19
pic.twitter.com/rO5dCecZNv

Maine
Ready i#

' WPrepare. Respond. Recover.

Volunteerhaine.org v @' LYl Sign up for Twitter Ads

Fellowers

1,522 15

Get your Tweets in front of
more people
Promoted Tweets and confent open up your

reach on Twitter to more pecple.

Get started

APR 2020 EUMMARY

Twests Twest impressions

52 29.5K
3I'02I_8||'Iilli 1560n5
E;'I'J IOWErs

Engagements

Showing 30 days with daiy frequency

|
MW

Link clicks

:
1 link click

Engagement rate

1.6%

On average, you eamed 3 link clicks

per day
Retwasats
63 Apr30
0 Retweets
ad

On average, you eamed 2 Retweets per
day

Likes

On average, you eamed 4 likes per day

Replies

19 Apr30
0 repiies

On average, you eamed 1 replies per
day

8/16



April 1 - 30, 2020

April Marketing Report compared to the same period starting at March 2, 2020

ORGANIC FOLLOWER COUNT LIKE COUNT SHARE COUNT
APR 1 - 30, 2020: VOLUNTEER MAINE APR 1 - 30, 2020: VOLUNTEER MAINE VOLUNTEER MAINE
0.0%

MONTH PERFORMANCE
APR 1 - 30, 2020: VOLUNTEER MAINE

Month Engagement Comment count Like count Share count Impression count Unique impressions count

April 2020 e 0% 0 6 4 220 50
o« 11.76%
« 10.53%
e 20%
o 25.93%
« 5.56%
e 11.32%

0 6 4 220 50

NEW FOLLOWERS (ORGANIC) BY MONTH
APR 1 - 30, 2020: VOLUNTEER MAINE

Month New followers (organic)

April 2020 1

Made with "'S‘wgdo 9/16
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O) FOLLOWERS ( TOTAL )

APR 1 - 30, 2020: VOLUNTEER MAINE

130

0.0%

y) LIKES
VOLUNTEER MAINE

66

¥ -10.8%

o VIEWS

VOLUNTEER MAINE - USD

50

¥ -315%

Made with gwgdo

O) IMPRESSIONS

VOLUNTEER MAINE

5,154

M 632.1%

y) VIDEO VIEWS
VOLUNTEER MAINE

20

M o%

(> | ESTIMATED MINUTES WATCHED

VOLUNTEER MAINE - USD

140m

¥ -172%

April 1 - 30, 2020
compared to the same period starting at March 2, 2020

O) REACH

VOLUNTEER MAINE

3,608

A 687.8%

0O) COMMENTS
APR 1 - 30, 2020: VOLUNTEER MAINE

0

¥ -100.0%

o AVERAGE VIEW DURATION

VOLUNTEER MAINE - USD

168s

™ 209%

10/16
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ﬂ REACH

APR 1 - 30, 2020: 1378243182494905

9,454

%

CLICKS
1378243182494905

837

April 1 - 30, 2020

compared to the same period starting at March 2, 2020

ﬂ POST COMMENTS

APR 1 - 30, 2020: 1378243182494905

3

0 %

!:J CPC (COST PER LINK CLICK)
1378243182494905

$0.80

ﬂ POST SHARES

APR 1 - 30, 2020: 1378243182494905

64

%

POST ENGAGEMENT

APR 1 - 30, 2020: 1378243182494905

605

0% D%
CAMPAIGN PERFORMANCE
APR 1 - 30, 2020: 1378243182494905
Apr 1 - 30, 2020 Mar 1 - 31, 2020
Campaign Clicks Impr. Reach Frequency
Post: " @ Calling all 2020 Maine AmeriCorps 168 3,934 2,634 1.49
NCCC..."
0 0 0 0
0% 0% % %
Post: "Please spread the word! Agencies that 137 3,422 2,032 1.68
provide..."
0 0 0 0
% % % %
Post: "Essential service organizations in Maine are..." 512 6,181 4,070 1.52
0 0 0 0
0% % % %
Maine AmeriCorps NCCC COVID-19 volunteer call IG 16 2,099 773 2.72
0 0 0 0
Maine AmeriCorps Alumni COVID-19 volunteer call IG 4 1,488 886 1.68
0 0 0 0
% % % %
837 17,124 9,454 1.81
0 0 0 0
0% % % %

Made with gwgdo

0%
CTR cPc Amount Page
spent engagement

427% $0.12 $20.00 110
0% $0.00  $0.00 0

0% Poo% Poo% 0%
4% $0.15 $20.00 61
0% $0.00 $0.00 0

0% Poo% Poo% 0%
8.28%  $0.08 $40.00 289
0% $0.00 $0.00 0

0% Poo% P oo% %
0.76% $1.25  $20.00 58
0% $0.00  $0.00 0

0% Poo% P o% 0%
0.27% $5.00  $20.00 87
0% $0.00 $0.00 0

0% Poo% Poo% 0%
4.89% $0.14 $120.00 605
0% $0.00  $0.00 0

0% Poo% Poo% %

11/16
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.l PAGEVIEWS 'l UNIQUE PAGEVIEWS '| BOUNCE RATE
o o o APR 1 - 30, 2020: MCCS - HTTP://WWW.MAINESER...

APR 1 - 30, 2020: MCCS - HTTP://WWW.MAINESER... APR 1 - 30, 2020: MCCS - HTTP://WWW.MAINESER...

4,144 3,672 69.35%

¥ -8.8% ¥ -9.6% M 8.4%

SESSIONS / DEVICE CATEGORY
o8 PR 1~ 30, 2020: MGGCS - HTTP:/AWWWMAINESERVICEGOMMISSION. GOV - WWW MAINESERVICECOMMISSION. GOV

Apr 1 - 30, 2020 Mar 1 - 31, 2020
Sessions: 1,057 1 7.0% Sessions: 988

2.08% 2.63%

16.18% 17.41%
81.74%
W desktop [ mobile M tablet
= CLICKS s== IMPRESSIONS
APR 1 - 30, 2020: WWW.MAINESERVICECOMMISSIO... ¥ APR1- 30, 2020: WWW MAINESERVICECOMMISSIO...
316 22,752
¥ -71% ¥-111%

2. TOP KEYWORDS
APR 1 - 30, 2020: WWW.MAINESERVICECOMMISSION.GOV/

Apr 1 - 30, 2020 Mar 1 - 31, 2020

Query Impr. Clicks CTR
senior companion 1,418 0 0%
2,218 0 0%
¥ -36.1% D % M 0%
americorps 682 0 0%
540 0 0%
™ 26.3% M % M %
patriots day 2020 maine 340 1 0.29%
70 0 0%
1 385.7% P % M %
4,279 5 0.12%
16,494 86 0.52%
Y -741% ¥ -94.2% Y -776%

Made with gwgdo

April 1 - 30, 2020

79.96%

Avg. position
60.71
60.17

M 09%

19.6
27.52

¥ -28.8%

10.66
9.3

M146%

24.43
53.97

¥ -54.7%

compared to the same period starting at March 2, 2020

12/16
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April 1 - 30, 2020

April Marketing Report compared to the same period starting at March 2, 2020

Apr 1 - 30, 2020 Mar 1 - 31, 2020

community service 297 0 0% 81.13

572 0 0% 71.51

¥ -48.1% A 0% A 0% M 135%
eastern area agency on aging 286 0 0% 8.19

421 1 0.24% 8.39

¥ -321% ¥ -100.0% ¥ -100.0% W -2.4%
volunteer maine 267 1 0.37% 9.6

118 2 1.69% 8.53

M™126.3% ¥ -50.0% ¥ -77.9% M125%
midcoast hunger prevention 258 0 0% 8.85

56 0 0% 11.07

M 360.7% A 0% A 0% ¥ -20.0%
maine conservation corps 256 2 0.78% 7.42

354 2 0.56% 7.18

¥ -27.7% 0.0% 1 38.3% M 33%
penquis 245 0 0% 7.49

453 1 0.22% 6.78

¥ -45.9% ¥ -100.0% ¥ -100.0% M 10.4%
patriots day 2020 230 1 0.43% 30.65

46 0 0% 64.04

™ 400.0% A 0% A 0% W -52.1%

4,279 5 0.12% 24.43

16,494 86 0.52% 53.97

Y -741% ¥ -94.2% Y -776% 4 -54.7%

Made with "'S‘wgdo 13/16
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.l PAGEVIEWS
o APR 1 - 30, 2020: MCCS - HTTP://WWW.VOLUNTEE...

2,628

¥ -20.5%

SESSIONS / DEVICE CATEGORY

April 1 - 30, 2020
compared to the same period starting at March 2, 2020

'l UNIQUE PAGEVIEWS '| BOUNCE RATE
©%% APR1 - 30,2020: MCCS - HTTP://WWW.VOLUNTEE... ~ ®9% APR 1 - 30, 2020: MCCS - HTTP://WWW.VOLUNTEE...

2,090 69.44%

¥ -216% M 42%

.. APR 1 - 30, 2020: MCCS - HTTP://WWW.VOLUNTEERMAINE.ORG - WWW.VOLUNTEERMAINE.ORG

Apr 1 - 30, 2020
Sessions: 1,430 ¥ -23.6%

3.01%

29.37%

= CLICKS
APR 1 - 30, 2020: VOLUNTEERMAINE.ORG/

112

M 40.0%
2. TOP KEYWORDS

APR 1 - 30, 2020: VOLUNTEERMAINE.ORG/

Apr 1 - 30, 2020 Mar 1 - 31, 2020

Query

volunteer screening

event email

earth day clean up

Made with gwgdo

Mar 1 - 31, 2020
Sessions: 1,872

417%

33.07%

67.62% 62.77%
M desktop M mobile M tablet
s IMPRESSIONS
APR 1 - 30, 2020: VOLUNTEERMAINE.ORG/
4,818
MN4T7%
Impr. Clicks CTR Avg. position
143 0 0% 82.42
132 0 0% 57.73
M 83% M oo% M oo% M428%
136 0 0% 76.03
144 0 0% 87.72
¥ -5.6% M oo% M oo% € -13.3%
122 1 0.82% 10.26
51 0 0% 12.59
M 139.2% N % PN % J -18.5%
782 6 0.77% 46.39
1,999 9 0.45% 495
¥ -60.9% ¥ -33.3% M 704% + -6.3%

14/16
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April 1 - 30, 2020

April Marketing Report compared to the same period starting at March 2, 2020

Apr 1 - 30, 2020 Mar 1 - 31, 2020

certified volunteer administrator 74 0 0% 8.54

62 0 0% 8.71

M19.4% M 0% M 0% L -1.9%
volunteer screening process 61 0 0% 38.97

51 0 0% 45.35

M 19.6% A 0% A 0% W -141%
competencies for managers 59 0 0% 61.12

58 0 0% 65.26

M17% M o% M o% W -6.3%
skills based volunteering 53 0 0% 17.94

24 0 0% 19.83

™ 120.8% A 0% A 0% ¥ -9.5%
earth day clean up ideas 50 5 10% 414

9 0 0% 4.33

1 455.6% M o% P % b -45%
how to start an internship program 43 0 0% 91.79

31 0 0% 94.94

A 38.7% M o% M o% W -3.3%
cva certification 41 0 0% 72.73

55 0 0% 82.98

¥ -255% A 0% M 0% ¥ -12.4%

782 6 0.77% 46.39

1,999 9 0.45% 49.5

¥ -60.9% ¥ -33.3% M 704% & -6.3%

Made with "'S‘wgdo 15/16
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Email Marketing - April 2020

]
Trends

Check out how your numbers compare over time.

Your open rate: 23% Your click rate: 5%
vs. previous 30 days +0% vs. previous 30 days +2% =~
vs. industry average 2% - vs. industry average 2% «
Campaigns Sent from Mar 31, 2020 - Apr 30, 2020 Table
See how all your campaigns performed during the selected time range.
5ltems  Export All Compare Selected Q, |
D Time Sent Campaign Name Sends Opens Clicks Bounces Unsubscribes
D Wed, Apr 29, 2020, 3:30 PM ROH 2020 Release May Update 41 8 0 4 0
22% 0% 10% 0%
D Thu, Apr 23,2020, 7:03 PM March/April Newsletter 2,791 614 43 675 4
29% 7% 24% 0.1%
D Fri, Apr 17,2020, 5:51 PM Public Notice-April board meeting 2020/04/17, 5:18:00 PM 212 34 2 30 a
19% 6% 14% 0%
D Tue, Apr 7, 2020, 8:10 AM 2020April AC RFP Reminder 3,481 484 11 836 4
18% 2% 24% 0.1%
D Fri, Apr 3, 2020, 5:10 PM AmeriCorps Alumni Call for Essential Volunteers Maine Ready 245 50 7 36 2
24% 14% 15% 0.8%
6,770 Sends
7%
I Fe )
il . N
|
Open Rate Unopened Rate Click Rate Uounce Hate
1,190 Opens

19%

= .

Deaktap Table Mohile

63 Clicks

Desklop Tabilet Mubile

16/ 16
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